


Asian Fashion 
Retail Market

B e t w e e n  2 0 1 2  a n d  2 0 1 9 ,  t h e  g l o b a l  
f a s h i o n  i n d u s t r y ’s  v a l u e  i n c re a s e d  
f ro m  U S D 1 . 5  t r i l l i o n  t o  2 . 5  t r i l l i o n ,  
a n d  A s i a  i s  a c c o u n t i n g  f o r  o v e r  6 0 %  
o f  s u c h  g ro w t h .

I n  2 0 2 0 ,  t h e  A s i a - P a c i f i c  re g i o n  
a c c o u n t e d  f o r  a p p ro x i m a t e l y  4 2 %  o f  
g l o b a l  f a s h i o n  re t a i l  s a l e s .

B y  2 0 2 5 ,  o v e r  5 0 %  o f  g l o b a l  a p p a re l  
a n d  f o o t w e a r s  s a l e s  i s  e x p e c t e d  
f ro m  A s i a .

Data from Euromonitor International, McKinsey, Statista, World Footwear  



C h i n a i s  t h e  l a r g e s t  f a s h i o n  re t a i l  m a r k e t  i n  A s i a  a n d  a l s o t h e  
l a r g e s t  i n  t h e  w o r l d ,  a c c o u n t i n g  f o r  2 6 %  ( 3 3 0 b )  o f  g l o b a l  s a l e s  i n  
2 0 2 0 ,  f o l l o w e d  by  J a p a n ( 6 9 . 7 b )  ,  S o u t h  K o r e a  ( 3 0 . 5 b ) .  

H o n g  K o n g  a n d  S i n g a p o r e a re  re g i o n a l  h e a d q u a r t e r s  o f  m a n y  
f a s h i o n  b ra n d s  w i t h  b u y i n g  o f f i c e s  a n d  f l a g s h i p  s t o re s  s e t  u p .

ASIA Fashion Retail Market

S p e n d i n g  o n  a p p a r e l  a n d  f o o t w e a r  :  

J a p a n $ 1 , 0 0 0
S i n g a p o r e $ 1 , 0 0 0
H o n g  K o n g $ 9 0 0
S o u t h  K o re a $ 6 0 0
C h i n a $ 4 0 0

( U S $   / p e r s o n / y e a r )

Data from Euromonitor International, McKinsey, Statista, World Footwear  

I t a l y $ 5 8 0
F ra n c e $ 8 6 0

V S



ASIA Consumes 56% of world’s footwear 

C h i n a – w o r l d ’s  n u m b e r  1  o n  f o o t w e a r  c o n s u m p t i o n ,  a n d t h e  f i f t h  
i m p o r t e r  o f  s h o e s  i n  t e r m s  o f  v a l u e .

J a p a n ( w o r l d w i d e  n u m b e r  6 )  a n d  S o u t h  K o r e a  ( ra n k  1 6 )  - m o re  
t h a n  9 0 %  o f  s h o e s  i n t h e m a r k e t a re  i m p o r t e d .  

T h e  f o o t w e a r  m a r k e t  i n  S o u t h e a s t  A s i a  w a s  w o r t h  a p p ro x i m a t e l y  
U S $ 1 9 . 6  b i l l i o n  i n  2 0 2 0 .  C o n s u m e r s  i n  t h e  re g i o n  a re  b e c o m i n g  
i n c re a s i n g l y  i n t e re s t e d  i n  p re m i u m  f o o t w e a r ,  p a r t i c u l a r l y  t h o s e  
t h a t  o f f e r  g o o d  v a l u e  f o r  m o n e y.

Data from Euromonitor International, McKinsey, Statista, World Footwear  



For the Asia’s Diverse and Dynamic 
Fashion Retail Markets

F a s h i o n  A c c e s s  - a  g l o b a l  s h o w c a s e  o f  t h e  l a t e s t  c o l l e c t i o n s  i n  b a g s ,  
f o o t w e a r ,  l e a t h e r  g o o d s ,  t r a v e l  w a r e ,  f a s h i o n  a c c e s s o r i e s  a n d  l e a t h e r  
g a r m e n t s  t a r g e t i n g  t h e  m i d d l e  t o  p r e m i u m  f a s h i o n  m a r k e t s .

O n  t h e  s h o w  f l o o r  t h e r e  w i l l  b e  i n d e p e n d e n t  b r a n d s  i n  t h e  F a s h i o n  
A c c e s s  S h o w r o o m , a s  w e l l  a s  O r i g i n a l  E q u i p m e n t  M a n u f a c t u r e r s  
( O E M )  i n t h e F a s h i o n A c c e s s S o u r c i n g .  

F a s h i o n  A c c e s s  i s  s t r a t e g i c a l l y  c o - l o c a t e d  w i t h  A P L F  L e a t h e r  a n d  
M a t e r i a l s + t o  o f f e r  a n  e x t e n s i v e  a n d  i n c l u s i v e  f a s h i o n  a n d  l e a t h e r  
s u p p l y  c h a i n  t o  s o u r c e  f r o m .



F a s h i o n  A c c e s s  S h ow r o o m  i s  a n  e x h i b i t i o n  w i t h  e n d  c o n s u m e r s  i n  

m i n d ,  s o  t h a t  t r e n d ,  s u s t a i n a b i l i t y ,  c r a f t s m a n s h i p ,  p r i c e  p o i n t  a n d  

m a r k e t a b i l i t y  a r e  h i g h l i g h t e d .  

F a s h i o n  A c c e s s  S h o w r o o m w e l c o m e s  r e t a i l e r s  o f  m i d d l e  t o p r e m i u m  

p r i c e  p o i n t s  t o  l o o k  f o r  t h e  r i g h t  f a s h i o n  b r a n d s  f o r  F a l l - W i n t e r  2 0 2 4  

a n d  S p r i n g - S u m m e r  2 0 2 5  s e a s o n s .



Who should exhibit at 
Fashion Access Showroom? 

Fashion Products 

• B a g s  

• F a s h i o n  A c c e s s o r i e s  

• S m a l l  L e a t h e r  G o o d s  

• F o o t w e a r

• G a r m e n t s  

• F a s h i o n  J e w e l r y  

• Tr a v e l w a r e

Brands

I n d e p e n d e n t  f a s h i o n  l a b e l s  

w a n t i n g  t o  t a p i n t o  A s i a n  re t a i l  

m a r k e t  



Who will  you meet at 
Fashion Access Showroom?

• B u y i n g  O f f i c e s

• D e p a r t m e n t  S t o r e s

• R e t a i l e r s  &  B o u t i q u e s

• M u l t i - b ra n d s  A g e n t s

• I m p o r t e r s  &  D i s t r i b u t o r s



Which are the 
target buying countries?

J a p a n

S o u t h  K o re a

H o n g  K o n g

S i n g a p o r e  

C h i n a

+  A s i a  P a c i f i c  c o u n t r i e s



Who will  be invited

J a p a n



Who will  be invited

S o u t h  K o r e a



Who will  be invited?   

S o u t h e a s t  A s i a

H o n g  K o n g

C h i n a



What wil l  exhibitor get?

+  y o u r  d i g i t a l  c a t a l o g u e  o n  w w w. s a m p l e r o o m . o n l i n e

M e d i a  f e a t u r eB o o t h  i n  t h e  b e s t  
l o c a t i o n

B u s i n e s s m a t c h i n g s  
w i t h  k e y  b u y e r s

+ +

http://www.sampleroom.online/


Showroom Format

• C re a t e  a  d e p a r t m e n t  s t o re  
s h o p p i n g  e x p e r i e n c e  f o r  t h e  
b u y e r s

• C a f é  a re a  f o r  m e e t i n g  a n d  
n e t w o r k i n g

• O n s i t e  a c t i v i t y  – t re n d  a re a ,  
w i n d o w  d i s p l a y  a re a ,  f a s h i o n  
t a l k s ,  e n t e r t a i n m e n t ,  n e t w o r k i n g  
p a r t y





Booth Design Objectives

• A  s u s t a i n a b l e  b o o t h  d e s i g n

• A n  o p e n ,  w e l c o m i n g  b o o t h  l a y o u t  
w h i c h  p u t  y o u r  p ro d u c t s  i n  t h e  
s p o t l i g h t s

• F l e x i b l e  a n d  a d j u s t a b l e  d i s p l a y  
f a c i l i t i e s  - s e l e c t  a n d  a d d  
a c c o rd i n g  t o  y o u r  n e e d s  t o  s h o w  
t h e  b e s t  o f  y o u r  p ro d u c t s  



Booth Package

O n e - s i d e d  o p e n T w o - s i d e d  o p e n





Media Feature

L o c a l

F o r  F a s h i o n  P r o f e s s i o n a l s :

• I n s i d e  F a s h i o n

• I n t e r n a t i o n a l  D e s i g n e r s  N e t w o r k

F o r  C o n s u m e r s :

• C o s m o p o l i t a n  H K

• H a r p e r ’ s  B A Z Z A R  

• W a l l  S t r e e t  J o u r n a l  A s i a

• S C M P  S t y l e

https://insidefashionlive.net/
https://www.idnworld.com/
https://www.cosmopolitan.com.hk/
https://www.harpersbazaar.com/
https://www.wsj.com/news/style-entertainment/fashion?mod=nav_top_subsection
https://www.scmp.com/magazines/style


Media Feature

R e g i o n a l

F o r  F a s h i o n  P r o f e s s i o n a l s :

• D i c t i o n ( C h i n a )

• J i n g  D a i l y ( C h i n a )

• P o p  F a s h i o n  ( C h i n a )

• B a g a z i n e ( J a p a n )

• S e n k e n F a s h i o n ( J a p a n )

• F a s h i o n b i z ( S o u t h  K o r e a )

• A p p a r e l  N e w s  ( S o u t h  K o r e a )

• F i b r e 2 F a s h i o n ( I n d i a )

• R a g t r a d e r （A u s t r a l i a )

F o r  C o n s u m e r s :

• N H K  W o r l d  ( J a p a n )

• G Q ( S o u t h  K o r e a )

• V e r v e ( I n d i a )

• E l l e

• I n S t y l e

• M a r i e  C l a r i e

https://www.diction-style.com/
https://jingdaily.com/
https://www.pop-fashion.com/
https://www.bagzn.com/
https://senken.co.jp/
https://www.fashionbiz.co.kr/
http://www.apparelnews.co.kr/
https://www.fibre2fashion.com/
https://www.ragtrader.com.au/
https://www3.nhk.or.jp/nhkworld/id/
https://www.gqkorea.co.kr/
https://www.vervemagazine.in/


Business Matchings

• 1 - 1  m e e t i n g s  w i t h  5 0  k e y  
b u y e r s ,  w h o  a re  s c re e n e d  a n d  
i n v i t e d  by  t h e  o r g a n i z e r  

• D o n ’ t  s p e a k  t h e i r  l a n g u a g e ?  W e  
w i l l  h a v e  t ra n s l a t o r s  w a l k i n g  
w i t h  t h e  n o n - E n g l i s h  s p e a k i n g  
b u y e r s

• B e f o re  t h e  m e e t i n g ,  w e  w i l l  
c re a t e  a  d i g i t a l  c a t a l o g u e  f o r  
y o u  o n  y o u r  s a m p l e ro o m . o n l i n e
s h o w ro o m



Fashion Access Fast Facts 

F a i r  D a t e :   1 9 - 2 1  M a r  2 0 2 4  

L o c a t i o n :  H a l l s  1 C - E

H o n g  K o n g  C o n v e n t i o n  &  E x h i b i t i o n  C e n t r e

E x h i b i t i n g  A r e a :  1 0 , 0 0 0  s q m

E x p e c t e d  e x h i b i t o r s : 2 5 0

E x p e c t e d  v i s i t o r s :  8 , 0 0 0

C o n c u r r e n t  e v e n t s :  A P L F - L e a t h e r  a n d  M a t e r i a l s  

7,845 + V i s i t o r s

from 17 C o u n t r i e s  &  

R e g i o n s

( d a t a  f r o m  2 0 1 9 )  



Contact Us Now!
E: sales@aplf.com | T: (852) 3709 4982
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